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User-Generated Content (UGC)
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Key Performance Indicators (KPIs)
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Landing Page
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Sales Funnel )
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Call-to-Action (CTA) "
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Customer Retention
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Social Proof
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Fulfillment )
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A/B Testing
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Customer Journey
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Return on Investment (ROI) '
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Geo-Targeting
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Product Feed "
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Conversion Rate
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Average Order Value (AOV)
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Customer Acquisition Cost (CAC)
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Lifetime Value (LTV) "
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Cart Abandonment Rate ) "
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Bounce Rate i

g9 su=lg dxbo S lie dsy R99ll (gyoley Al jloHl diws 13la5)X Ja=a.
Upselling
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Cross"-Selfing .
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Click-Through Rate (CTR)
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Return on Ad Spend (ROAS)
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Search Engine Optimization ("SEO) "
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Pay-Per-Click (PPC)
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Remarketing/Retargeting )
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Affiliate Marketing
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Email Marketing
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ECOMMERCE ECOSYSTEM

LANDING PAGES

| —
THANK YOU PRE-PURCHASE SEQUEMCE
T
MORE INFORMATION PAGES
. PRE-ARRIVAL . WIN BACK CAMPAMMS
EECIAL PROMOTIONS ‘ DYMAMIC CROSS SELLS
. ADDITHOMAL OFFERS . SOCIAL PROMOTIONS
CONTENT
DYNAMIC SEQUENCE
POST PURCHASE ALITO SEQUENCE S
COLLECTION PAGES
0 PROLDLUCT DETAL PAGES
AF
CANT ABAMDOMMENT SHOPPING CART UPSELL TREE THANK YO

SEQUENCE —_— —— —
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Email Service Provider

_— WooCommerce Help Scout / WooCommerce Helpdesk & Live Chat — Richpanel / WSDesk — ELEX WordPress Helpdesk Plugin
Help Desk 1.zendesk / 2.help Scout

__\
LIVE CHAT lolark/2intercom |  WP-ChathotforLive Chatby Mobile Monkey /jivochat |
VIDEOHOSTING | 1.wistia/2.vimeo/3. youtube . Awistia/2vimeo/3youtwe |
ECOMMERCETRACKING |  GoogleAnalytes |  GoogleAnalytes |

YITH WooCommerce Advanced Reviews Premium ‘
REVIEWS WIDGET YOT PO. Woocommerce Product Reviews Pro / TargetBay Product and Site Reviews by Woo ‘

Popup by Woo / Popup Pro for WooCommerce
EXIT - ENTENT DPTI MONK

SOCIAL SELLING OR REFERRAL FRIEND BUY Automate woo ( but i think it's complicated Plugin ) / Smart Coupons / Free Gift Coupons by Woo

PROGRAM REFERRAL CANDY Coupon Referral Program by woo / AutomateWoo - Birthdays add-on

Smart Coupons / Free Gift Coupons by Woo/Popup by Woo / Popup Pro for WooCommerce / WooCommerce Splash Popup
COUPON POP-UP BETTER COUPON BOX

Woocommerce Cart Abandonment Recovery / WooCommerce Abandoned Cart Recovery - Email - SMS - Facebook Messenger

CART ABANDONMENT ZIPIFY PAGES . AvandonedCartProforWooCommerce |
Unlimited Bundles & Discounts|  ProductBundlesbyWoo |
Bundels | BundleProducts&Discounts | Yithwoocommerce Product Bundles Premium |

Discounting Quantity Breaks & Discounts Easy WooCommerce Discounts - WooCommerce Dynamic Pricing, Discounts, Shipping

Order Fulfilment Process ( Dropshipping )

Page Builder ZIPIFY PAGES Elementor pro / Thrive architect / Click funnels / Divi Builder
Heat map & Session Tracking




Awareness
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Search Search YouTube Other (TV)

Top of the Funnel
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Middle of the Funnel
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Conversion
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https://drive.google.com/file/d/1r0C7yzamBzuSD05jA0n7KGf-P6sr_-ve/view?usp=sharing
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https://docs.google.com/spreadsheets/d/1YXuZuFlqgU4Q1p7f_EANSI896J7JfYUx/edit?usp=sharing&ouid=118013798047732745231&rtpof=true&sd=true




Jan 1, 2025 - Jan 31, 2025 Campaign objective

Cost & Impressions Clicks Actions
by Amount spent, CPM, and Impressions by Clicks, CTR, and CPC by Actions, Action Rate and Cost / Action.

Amount spent (USD) CPC (all) Impressions Clicks (all) CTR (all) CPC (all) Amount spent (USD) Website purchases Cost Per Conversion

61.93K 120.23M 3.20M 2.66% 0.02 61.93K 4.23K 0

§-14.9% 55 $-26.8% t 89.8% t159.2% § -55. $-14.9% $-35.9% N/A

~— Amount spent = CPC (all) ~— Clicks (all) = CPC (all) ~— Mobile app installs = Cost per app install
3K . 300K i 1
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Amount spent
CPC (all)
CPC (all)

1K 100K

Cost per app install

0 0 0 0 -1 -1
Jan1 Jan6 Jan11 Janl16 Jan21 Jan26 Jan31 Jan 1 Jané Jan11  Janl1é Jan21 Jan26 Jan31 Jan1 Jan6 Jan11 Janl16 Jan21 Jan26 Jan31
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https://wa.link/80af42
https://www.linkedin.com/in/owehed/
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