


• Background: Former Pharmacist.

• Expertise: Content marketing specialist 

with 10+ years of experience in 

healthcare and various industries.

• Conducts expert training sessions in 

content marketing and related fields

Dr. Mohamed Ali



Agenda

• Part 1: Understanding Content Marketing

• Part 2: Challenges in the AI Era

• Part 3: How to Best Use AI in Content Marketing
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Part 1: Understanding Content 
Marketing
• What?
• Why?
• Where?
• How?
• & More.



What is Content Marketing?

• Definition:

• Creating and sharing valuable, relevant content to:

Attract Engage Convert

Target audience.



Why Content Marketing?

•Purpose: [3A]

• Build Brand Awareness

• Establish Authority

• Drive Action

Marketing Objectives



Where?

Search Engines

Social Media

Email Marketing

Websites





How to start Content Marketing?

•Step 1: Define Your Goals
e.g., brand awareness, lead generation, customer retention

•Step 2: Understand Your Audience
Buyer Persona/Buyer’s Journey

•Step 3: Understand Your Market

•Step 4: Develop a Content Strategy + Framework
Outline your content types, themes, distribution channels, and editorial calendar.

•Step 5: Content Writing & Editing

•Step 6: Measure and Optimize
Continuously track performance metrics (e.g., traffic, engagement, conversions).
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The Buyer’s Journey





Understand Your Market

• Market Research
Industry trends, Customer feedback, Competitor analysis

• Competitor Content Audit
Content Types & Formats, Keywords, Engagement Metrics

• Identify Market Gaps
Unaddressed Needs, Differentiation



Key Content Marketing Strategies

1. Educational Content

2. Storytelling

3. SEO Optimization

4. Multi-Channel/Omnichannel Distribution



1. Educational 
Content



2. Storytelling

“People don’t buy what you do,
they buy WHY you do it"

Simon Sinek



Essential elements of storytelling

•Characters (1st, 2nd, 3rd Person)

•Conflict

•Resolution



3. SEO





3. SEO



4. Multichannel Vs. Omnichannel



Content Creation Framework

1. Conceptualizing content
2. Planning a timeline
3. Creating a workflow
4. Reviewing and editing content
5. Organizing and posting content



Content Writing

Use Formulas

•HVC [Hook, Value, CTA]

•PAS [Problem, Agitate, Solve]

•AIDA [Attention, Interest, Desire, Action]







Measuring Success in Content Marketing

•KPIs to Track:

• Engagement rates (likes, shares, comments)

• Conversion rates (leads, sales)

• ROI (return on investment)



Key Jobs and Titles in Content Marketing

•Content Strategist

•Content Writer/Copywriter

•Content Editor

•Social Media Manager

•SEO Specialist

•Content Marketing Manager



Essential Skills & Knowledge for Content 
Marketing

• Content Creation
• Analytical Thinking
• Strategic Planning
• Digital Marketing Tools



How to start your career in Content Marketing

• Build Foundational Knowledge
• Develop a Portfolio
• Network & Learn from Experts
• Apply for Entry-Level Roles
• Stay Updated



Part 2: Content Marketing 
Challenges in the AI Era



Introduction to AI in Marketing

• AI Overview:
• AI's role in automating content creation, 

personalization, and data analysis.
• Impact on the Industry:

• Faster content production, but with potential 
drawbacks.





Challenges in the AI Era

• Data Privacy and Security:

• Ensuring customer data is protected in AI-driven marketing.

• Maintaining Authenticity:

• Risk of AI-generated content feeling impersonal or generic.

• Content Saturation:

• Over-reliance on AI can lead to repetitive content that doesn’t stand out.



Ethical Considerations in AI Marketing

• Bias in AI:

• AI algorithms may perpetuate biases in content creation.

• Transparency:

• The importance of being clear about AI’s role in content creation.



Part 3: How to Best Use AI in 
Content Marketing



Use AI in:

1. Research
2. Idea Generation
3. Outlining
4. Drafting
5. Editing



Don’t use AI in:

1.Writing your 
copy from 
start to finish



Leveraging AI for Effective Content 
Marketing

• Personalization:

• Use AI to tailor content to individual preferences and behaviors.

• Efficiency:

• Automate repetitive tasks like content scheduling and distribution.

• Data Analysis:

• Utilize AI to analyze large datasets for actionable insights.



Best Practices for AI Integration

• Human Oversight:

• Ensure AI-generated content is reviewed by experts for accuracy and tone.

• Transparency:

• Be transparent about AI’s role in content creation to build trust.

• Continuous Learning:

• Regularly update AI tools to reflect current trends and audience needs.



Thank You
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