
 



DIRECT TO CONSUMER 
MARKETING 

WHAT TO KNOW 



WHAT IS A BRAND? 

 

Simply what Your Brand Is Defined By A Customer’s Overall Perception Of Your Business. 

YOUR BRAND IS YOUR REPUTATION! 

 

In today’s market, a successful brand has to be 

 consistent in communication and experience, across many applications 

 





BRAND BUILDING 

• The Truth Is: Branding Doesn’t Happen Overnight…or Even In A Few Months. 

• Building A Brand Is Definitely A Process And Requires A Strategy. However, The 

Ongoing Effort Will Result In Establishing Long-term Relationships With Your 

Customers. 

• This Can Lead To A Steady Increase In Leads And Sales, Word-of-mouth Referrals, 

And Advocacy For Your Products Or Services. 

 

POSITIVE IMAGE + STANDING OUT = BRAND SUCCESS. 

 



EXAMPLES 











THE 3 HIGH – LEVEL PHASES OF BRANDING 

BRAND 
STRATEGY 

BRAND 
IDENTITY 

BRAND 
MARKETING 



BRAND STRATEGY 

Will map out how you are different, trustworthy, memorable, and likable by your ideal customer.  

It will convey your purpose, promises, and how you solve problems for people. 

 

An effective and comprehensive Brand Strategy should include the following components as part of the process: 

• Brand purpose development 

• Audience development “BUYER PERSONA” 

• Competitor research 

• Brand voice & personality 

• Brand message & story 

 

 

“BRAND PERSONA” 

https://masterclass.freshsparks.com/


BRAND PURPOSE 





BRAND PURPOSE 



BRAND PURPOSE EXAMPLES 



BUYER PERSONA 





COMPETITOR 
RESEARCH 





BRAND PERSONA 



BRAND ARCHETYPES 



BRAND STORY 





BRAND IDENTITY 

Is the way that you convey this to the public with visuals, messaging, and experience. Your brand strategy 
will influence how you present your identity and align it with your purpose for the most impact. 

Your elements of brand identity should be applied across all channels consistently. It’s the way that your 

business becomes recognizable. 

THIS INCLUDES YOUR: 

• Logo 

• Colors and fonts 

• Patterns and icons 

• Collateral 

• Website design 

• Content and messaging 

• Advertising 

• Print or packaging 

 







BRAND IDENTITY PRISM 





LOGO 





COLORS  





BRAND MARKETING 

The way that businesses or organizations highlight and bring awareness to products or 

services by connecting values and voice to the right audience through: 

  

STRATEGIC COMMUNICATION. 





ALWAYS CONSIDER 

CUSTOMER  

JOURNEY MAP 
CUSTOMER 

 TOUCHPOINTS 



THE CUSTOMER JOURNEY 

AWARENESS CONSIDERATION PURCHASE RETENTION ADVOCACY 





CUSTOMER TOUCH POINTS 









TV ADVERTISING 



TVC 



TV  SHOP PROGRAMS 





MEDICAL PROGRAMS 





DIGITAL MARKETING 











WAIT 
A TAKE-HOME MESSAGE 







THANK YOU 


