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Getting your Target 
Audience to fall in love 

with your brand.

https://www.formpl.us/blog/target-market








Brand
Unique design, sign, symbol, words, or a 
combination of these, employed in 
creating an image that identifies a product 
and differentiates it from its competitors



BRANDS

§ Consistency

§ Quality

§ Performance

§Value



What makes some brands inspirational, 
while others struggle?



Brands are now out of Juice

1) Brands are being overused

2) Brands are not mysterious anymore

3) Brands cannot understand the new consumer

4) Too many brands

5) Too many people following the same rulebook

6) Brands are relying on past  rather than future



Brands Lack Emotion

Reason leads to conclusions, 
while Emotion lead to actions. 







Kevin Roberts
CEO of Saatchi & Saatchi 



• The term Lovemark is used to 
define the position of your 
brand inside a culture.

• The point of this strategy is to 
make consumers fall in love 
with the brand



A lovemark is a brand with a strong emotional 
connection with its consumers, inspiring 
Admiration, Respect, and Trust.



A lovemark brand’s primary 
goal is to gain a larger 

market share by developing 
and leveraging a positive 

brand image through 
Customer-Brand 

Relationship





Truths about LOVE

1. All Human Beings Need Love

2. Love is a profound sense of attachment

3. Love is always 2 way

4. Love need not be glorious or romantic

5. Love takes time

6. Love cannot be commanded. It can only be given



















Love & Respect.

No Respect. No Love. No Respect. No Love. Period.
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Why is Lovemark
Is Important for Brands?



Emotional 
Connection



Brand differentiation



Long-term Success



Higher Profit









How to Turn Your Brand Into a 
Lovemark?



Outstanding Customer 
Experience



Strong and Consistent Brand Identity



Build a Community



Intrigue Your Customers



Aim For Emotions not Rationality



My Top Lovemarks



What are your Lovemarks??????






